by SAMUEL KAUFMAN

OME weeks o, the Video Reporier
S ran into William Schudt, manager of
Station WKRC, Cincinnatli. and one-
time manager of CRE's old mechanical tele-
vision transmiitting atation in New York,
Meeting Bill again brought to mind the full
realization that television studio programs
have not advanced greatly since 1931 despite
the huge strides made in the techuical enid
of the \ulm art.  Bill put on the same va-
ricty of songs, novelty acts, dramatizations,
character hits and even boxing bouts way
Back in days when television was wearing
diapers.  Today, television is wearing long
pants but it still needs a safety pin te hold
them up. The wvideo art s dolled up hut
there's no getting arouwnd the fact that it's
still a youngster.  And we don’t have to look
beyond the program schedule for proof of its
mmaiurity.
Not on

word of this is intended as ad-
VeTse Cri sm oof present day video prozram
dircetors.  But they are prone to admit that
they haven't vet discovered the best manner
in which television can he pat to use for en-
tertainment purposes. hey're doing a good
joh in experimenting—bu it's still cxperi-
menting, Aud it's the labaritery angle of
their efforts that seems to regisier with the
public rather than the general enfertainmment
viewpoint they'dl like to see sink home.

Al the momu programs on NBCO's Yreg
ul‘lr schedule’” have impressed viewers as
“interest But the sales impetus was
lacking, PFew persons would care to make
an investment inoa recciver “to participare
in an experimental stage of a new art.”
There's a thrill to pioncering—Uhut it's not
much fun to plunk down several hundred
dollars Tor a skimpy television schedule,

A television set can be a heautiful piece of
furniture and an ingenious instrument.  But
it can't ynhl any better ullerl.unrmnl than
the stations put on the air,  OF course,
schedules will grow larger and there will he
more stations on the it I various zones,
thus providing a chefee of programs.  This
will andoubedly improve the sales mosmct»
for receivers. liut the chicf objective of
teleeasters should he to produce a few good
programs rather than a fock of I ones

‘ LUTDOOR events have repistered exeep-
tionally well as video program fare,
NBC did an excellent job with a long series
of summer remote control jobs and most of
them elicked in o big way,  Sporiing events,
partictlarly, scorvd very \\eII The climax
of the summer sporis programs was the tele-
casting of a double-header haseball bill from
Elbets Ficld, Brooklyn.  This was the first
attempt 1o televise a big league ball gaone
amed the result was very pleasing, indeed.
There's no doubt that remote control tele-
casts are greatly instrumental in selling sets.
Hut the sindio prescatations which get the
least publicity are the things bhuyers must and
deo consider. ast outdoor programs—ex-
cept where special lights are availahle—must
oceur in the daytime.  And that, of course,
ig the poarest look-mnd-listening time. The
double-hieader Lall program happened to take
plice on a Saturday afternoon and was avail-
able to o larger audience than a weckday
Lill.  Bul the hig petenbial nighttime audi-

cnce can’'l be dunored and it seems Lhat
stucio presentations arce the only way to at-
tract r masses to the new art,

ELEVISION'S first summer scason re-
vealed that there was a staff replacement
shortage on both the technical and program

siddes of telecasting. An
explained that due
substinutes  for
mitter Jubs it

NBC spolesman
to the unavailability of
various wdio and  trans-
wils necessary to eliminate
studio transimis s for several weeks while
the statl “regulars” went on vacation. The
schedule was filled by special event and mo-
flon picture ];rorhu.ilom
The special event pr 0_‘ rams went off quite
smoothly. as we said before. But the choice
—or rather the lack of choice—of film mate-
rial was sad, indecd.  Foreign-made films and
antigque American celluloid offerings came
into use.  It's always been said tlnt movies
will play an impeortant part in television.
Technically, they can. Practieally, they can-
not, The good new films Just are not avail-
able.  Television stations can’t aftord to pay
hir prices for them and theatre exhibitors
would object to their video use under any
conditions. This is enc of the g problems
lelecasters are Facing and it is the guess of
many that, unless some outlet for relevision
made by the big movie companies, tele-
casters will launcli their own flm privlue-
tion units.  1f ihis oceurs, the movie com-
panics will face a double loss. They'd pass
up the chance of collecting sizable rental
fres from 1eleeasters and tln)' ‘ol Tace the pos-
sibility of a new competition arising from
the placing of television-produced reels in
theatres,

WO applications have

A : been made for
television licenses for New York and
Newark department stores. i is imtercst-

establishments are
ng the commnercial

ing te nete that retail
on the alert in recogn
possihilities of teleeasting. All indications
point towards  the sale of time heing a
strictly local proposition with dealers rather
than manufacturers paying the video pro-
pram Wil This condition is hronght about
I:y the technical Imitations of signals, re-
ng reception to little more than the
mclr:}pulnm zone in which the transmitter
is located. Hence, only those dealers in the
strong reception arvas will bencht by the sale
of telu ton-hullyhooed wares. There’s little
Justice making the ru and small town
dealer—and. in turn, the rural and smail
town consumer-—pay for entertainment he
doesn't receive.  And there arce ne hones
ahout the fact that the advertising cost of
tmtion"l”\f—nd\ ertised products is contained in
the list price of the wares themselves. It's
the local dealer in the television arca who
stands to make the greatest profit out of a
commercial telecast and the Eastern depart-
nient store television transmitter applic
tions sureest the likelihood that the hulk of
commercial video shows will be dealer-spon-
sored.

‘ 5T department slore executives the

Video Weporter met are clever fellows
indeed.  And when television popped up on
rL;,ul'n schedule in the New York aren they
woren't caught nappng. They were (el to
recognize ils promotional value as well as s
merchandising  importance. The American
Television Lm;mmnon is one of the firms
that pioncered i the use of wired television
for larze stores and the RCA “leep”™ can fll
the bill {or the same purpose.

Undoubtedly, the thowght of demonstrating
and  displaying wgeneral merchandise over
such self-contained video systems in large
retail establishments is excellent promoetion,
But we wonder whether the store executives
are giving thought to the harm they can do
1o television reeciver sales througsh the nse
of the method. Of course, it all depends on
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the way the demaonstration apparatus is used.

Confining the demonstration to displays
of merchandise and sales spicls will give
many store visitors the idea that that’s the
kind of home entertainment they can expect
if they buy a receiver. Many shopoers
won't grasp the fact that the imqages are con-
fined to the store proper amd that the 100
per coent commercial programs they wilness
arc different than the kind of sight-and-
sound entertainment available for the home.

HERE are indications that television

prosran  listings  in newspapers
coume unider the hca(]mg of paid ady
ments,  Some puapers are listing the video
schedules in editorial columns. but it is an-
ticipated that as the schedules grow larmer,
newspapers will be reluctant 1o contribute

added space. A sizable amount of tele-
vision receiver advertising, though, may
strengthen the hold on iree program list-
ings.

RCA Vietor has already bought good-sized
newspaper space to hallyhoo sueh owtstand-
ing telecasts as the British roval coupic's
American it. the Cincinnati Redf- Brook-
lyn Donlgers double-lieader hall game and the
Max Baer-leu Nova fight, RCA's angle was
to atiract prospeels to dealer’s stores, [t is
Tlikely that other manufacturers, too, will fol-
Tow t] technigue for a while. The h
potential advertisers are the firms that will
sponsor the hit television shows.

TR s long hend start in television means
L that CBS will have considerable catch-
ing-up 1o do.  The Radio L1Iv video lads
have registered a grest many “firsts™. And
s1ill rthey spring added surprises from week
to week.

Fom!nﬂ seems quite definitely “in the pic-
ture” thiz scasen but it is believed that
rights 1o the reial big games will be difficult
to ohtain imasmuch as “l'ln1m" permi ion to
televise a gridivon clash might conflict with
Lroadeasting contracts let to radio stations
or networks.

Sports played m important part in the
spmmer video schedule and this heading will
nu.ecwanl\" be curtailed during the fall and
winter.  There just aren't enough ouldoor
cvents 1o deaw from. There's i possihility
that W2NES5 may televise such winter sports
as skiing, fce-skating and tebozeaning. Even
though the scenes of such activitics are a
considerable distance from New York, NBU
has great faith in its mobile televigion trans-
mitter's ability to span long distances, Last
summmer, the distance rrrcnrr] of twenty-four
miles was set for the video relay station
when it covered the VFastern Grass Court
Tennis Championships at the ‘Westchester
Country Cluh., 5 greater distances were
elfectively spanned in experiments that were
not rebroadeast to home andiences.  One
NBC spokesman claims the unit can cover a
fifty-mile radius. Henee, for winter sports,
such a snow resort as Bear Mountain may
Iie the scene of telesision pickups.

NE of the higgest drawbacks to tele-

W vision receiver sales is the cost of the
cathode-ray tube.  Dealers, manufacturers
andd all persons coucerncd in the new indus-
try must agree on this point.

The replacement cost. even on the very
smallest 1vpes, is pretty stif.  And this is
especially true when there is no guaranty
covering a specified  term. In England,
wlhere television has heen public-participating
for n considerable time, the industry mnot
emly recognized this detriment 1o sales burt
decided to do something about it.

wnd, as we write these lines, we hear that
the British teluvision tube makers will place
a one-year guaranty on their cathode-ray
mirits,  [f a pieture tube fails in leas than
that period a free replacement will be mude
It the replacement will be insured only for
the remainder of the original guaranty
periad. o other words, if a tube fails after
nine months of use, the replacement will he
puaranticed for only three months.

Jast how practical the plan will be remains
to be scen.  Anyway it should hoost tele-
vision receiver salvs.

SP};\E\]\G of British television brings
to mind the tmposing array of receivers

(Televise further on page 62)
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Video Beporter
(Continued from page 33)

introduced for the new season at the Ra-
diolvmpia show in London. The video sets
are much cheaper than comparative Amer-
ican models and the lines are backed hy in-
telligent merchandising campaigns. There's
no use kidding ourselves about the fact rthat
England is showing more trade initiative
than America on video matters.

British prices are lower, merchandising
plans are more consistent and programs are
kept on a high plane. There’s no dispuring
the equality in efficiency of American lele-
vision products. As a matrer of fact, some
trade observers claim the

American rele-
vision models are much better. Bt Amer-
ican prices must come down. Set sales

would be multiplied considerably if receivars
were ofiered in the U. §. A. at price marks
established in London.

_It's hard for many to understand why
England can undersell the U. S. A. in tele-
vision after this country was able to under-
sell British manufacturers in radio for more
than a decade.

RBeneh Notes
(Continued from page 25)
there's something!

In the old days, a set was designed
around a few of the dozen or so {ube
types on the market. But today, when
a quickie manufacturer feels set pro-
duction coming on, he assembles the
hired help and says: “Boys, check over
our parts inventory and design our
next model to use it up.” During pro-
duction tube engineers develop new
types to fit in with the walmed-over
components, and a clip of new tubes
hit the retailer's inventory.

Last month, when Mars brushed so

THERE'S

By the Zif-Davis
Publishing Company

www amercanradiohistorvy com

November, 1939

closely to the south of us, I moved my
tube stock to the north end of the bin
as a precautionary measure, and
counted exactly 219 tvpes.

i Portable Cathogde Bay
| (Continued from page 32)

in a rubber bushing where it projects
into the front panel to avoid shocks to
the glass. The number and arrange-
ment of control knobs on the front
panel, will, of course, depend upon the
circuit employed for the amplifier.

Eiectioneering a la Mode ]
(Continued from page 39) |

another section, the phonograph play-
ing en route, and holds another short
meeting. And so on until shortly be-
fore the hour of the big meeting, when
he heads for the meeting place, the
phonograph still going so as not to
miss a single prospect.

When he arrives at the hall the P. A.
System is removed from the car, car-
ried into the hall and there almost in
less time than it takes to tell, is set
up for operation, with output ample
to cover even a large audience.

As 1 See It?
(Continued from page 8)

Correction

0O THAT some of the members of
+¥ the R.T.A. in Canada will not form
the wrong impression concerning Ma-
chim Bros., whose price list was pub-
lished in a recent issue of RApio NEWS,
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