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CONVENIENCE

the NEW Meissner

ANALYST

—has it!

The NEW Meissner ANALYST, with Direct
Reading Electronic Vollmeter, is designed for
the Modern Service Bench. Built for SPEEDY
trouble-shooting, its carefully planned con-
venience will save EXTRA time . . . when
time counts! You can get those RUSH jobs out
in really short order—and know they're right!

Convenience is built into the ARRANGE-
MENT of controls on the new panel! Each
Channel has its own separate section, plainly
marked, and every control is right where you
would expect to find it! No groping around
the panel (or back of the cabinet) for a switch
or jack connection ... it's right there on the
panel . .. where it belongs!

For that matter, ALL controls and jacks are
ON THE PANEL! If you want to mount this
instrument in your wall rack . . . that's your
business . . . you won't have to turn the
ANALYST around afler it's plugged in!

Complete with tubes . . . ready to operate
Model 9-1040 ANALYST, Net . . $96.25

SEE YOUR JOBBER—TODAY!

~ NEW
INSTRUCTION
MANUAL

F-M Data and valuable serv-

ice information in addition

to instructions on all Meiss-

ner Kits and equipment;
j 168 pages!

Only 50c Net

r‘?ﬂif ﬁﬂﬁ‘ff"‘f .

*Howte Haiz
l‘ﬁmlTilh HlHﬂRL'

WRITE FOR FREE 48-PAGE CATALOG!
Dept. N-%
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oscillator or meodulator circuit is de-
fective. If the signal is heard through-
out the receiver, and not heard when
the leads arve placed on the r.f. grid
to ground or antenna circuit, the trou-
ble will be isolated to this section.

The above operations can be made
in a surprisingly short time. How-
ever, they should be preceded by check-
ing the tubes, In checking TRF sets,
the audio and r.f. checks only are used
of course. PA systems may also be
checked, stage by stage for distortion,
fading, ete. by using the test leads in
the audio jack.

Since each channel of a receiver or
amplifier is checked individually, using
a standard broadcast station as the
source of the signal with a minimum
amount of effort, the Channel Sub-
stitute will greatly benefit the service
man. There is no need to measure
voltages or currents until the defective
circuit is isolated. Intermittents, hum,
ete. can be isolated to a particular cir-
cuit as easily as an open connection.

When trouble is isolated in diode ecir-
cuits, the diode input jack of the Chan-
nel Substitute may be used to advan-
tage. The leads on the secondary
winding of the output i.f. transformer
in the defective receiver are opened
and the test leads inserted in their
places. This test determines whether
the trouble lies in the i.f. coil or in the
diode ecircuit.

The entire instrument can be built
with spare parts lying around the shop
and it will certainly prove its worth
on the very first few receivers on
which vou use it. Try it on some of
those “headaches” you have on the
bench. After the Channel Substitute
has done its work in isolating the trou-
ble for you, it will serve to entertain
you with your regular radio programs
as you complete the repair work
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3-Band U.H.F. Receiver
(Continued from page 20)

gave excellent performance with no
changes. After the 112 megacycle
band is working properly. coils for the
other bands should be adjusted in the
same manner. Coils for the 224 mega-
cyele band will probably require con-
siderable care in adjustment. No diffi-
culty should be experienced with oseil-
lation of the r.f. stage if the receiver
has been carefully constructed with
proper attention paid to short leads
and by-passing.

For occasional listening to F. M. pro-
grams, this receiver is quite satisfae-
tory, although it will not give the high
fidelity that is a feature of most F. M.
transmitters.

Performance of an ultra high fre-
quency receiver depends greatly upon
the antenna used and every effort
should be made to erect the antenna
as high as possible. One of the most
satisfactory types for use with this
receiver is the single-wire matched
impedance type cut to resonate on the

Sepiember., 1941

band most used, although quite satis-
factory results were experienced with
a 4 foot fish pole auto antenna.

COIL TABLE
1 L,

Band No. turns Tap No. turns Taps
43 Me, 14 2 14 7-12
56 Me 10 1 10 5-8

112 Me. 4 1 4 2.3

224 Me 1 14 4-%a

= L Y
All Coils wound with 214 tinned wire % inch
inside diameter 1 inch long. aps are eas-
ured from the bottom ~nds.

Video Reporter
(Continued from page 45)

lust for its patential historical value, we're
mentioning NBC's original television rate
card which went into effect with the start of
commercial service on July 1. It will he in-
teresting to compare it with the television
rate card of five vears hence.

There are two charges: the first for time
on the air, the second for the use of studio,
film and mohile unit facilities.

Eye-and-car program time costs $120 per
evening hour on weelk-davs and half that fig-
ure for Monday-through-Saturday daytime
hours. Sunday davtime hours cost $90 each
and there arv no rates for Sabbath evenings
inasmuch as there are no plans at the mo-
ment to have programs during that period.
The total costs are hoosted materially by the
tarifi of $150 extra per hour for the use of
the main television studio in Radio Ciry.
Small and flm studios, and field pickups cost
$75 extra per hour.

Time, news and weather announcements
are for sale at §8 per minure at night and $4
per minute by day.

Notations are made of extra billings for
talent, seripts, musie, costumes, Props, ete.

HERE is little question ahout the fact

that television’s commercial debut is ac-
companied by an almost unconcerned, non-
chalant and “come-what-may"” demeanor on
the part of participants.

Untlike other new radio efforts of the past,
there is an absence of showmanship and
peEp.

Television is coming in like a lamb instead
of a lion. It seems sort of scared of itz own
shadow.

True, there is quite a bit to worry about.
With material shortages. a war raging in Eu-
rope and the networks in a feud with the
FOC. there is a lack of spirit,

There was more enthusiasm on the parts
of present participants back in the early ex-
perimental days.

Now, it seems that cach firm in the field
will have to take a sporting chance on gains
from the pioneer commercial period calling
for hig outlays with little—if any—income.
tut, on the other hand. these very ctiorts of
keeping up with competitors may lead to tre-
mendous receiver sales much sooner than an-
ticipated. [f this happens. the initial roster
of commercial television station owners will
have literal gold mines in the sky.

ADIO retailers were none too quick in

tying in with ecommereial television

programs.  Heason: no manufacturer was
pushing a video line.

And the dealers are cautious due to past
experience, They had to hear the brunt of
complaints about changed standards, poor
models and discontinued program schedules.
Further, they had sad experiences and little
profit for the big window and floor space
they allotted to television in the past. Now,
the mere fact that there’'s a “commercial”
label on television doesn't affect them too
much. As far as they are concerned. tele-
vision was commercial in its earliest experi-
mental stages. Any art that calls for salable
radio egquipinent is a commercial art to the
dealer. 30—

any material:
Steel—ete. Saves time.
socket AC or DC, 110 volis.
bearing thrust.

instantly interchangeable).

WORLDY GREATEST all around

ELECTRIC TOOL

DRILLS—GRINDS—SANDS
SAWS—POLISHES

SHARPENS—CARVES

The new WHIZ ELECTRIC TOOL is the
handiest power tool ever made. A rugged
tool for power and precision work.
iron plate in 42 seconds or engraves intricate designs. Handles
Metals— Woods — Alloys—Plastics — Glass —
Eliminates labor.
Chuck 14 inch capacity.
Powerful, triple-geared motor.
MODEL, with Normal Speed (uses 200 different accessories,
Price only $7.95.

Drills through 14 inch

Plug into any
Ball
STANDARD

The only DRILL-TOOL with a full year's guarantee.

FREE

NOW. We pay postage.

DEPT. 9-RN

Accessory outfit (Value $2) includes set of drills, mounted
1% inch grinder, sanding dises, cutting wheels, mounted
brush, polishing wheel, carving burr, ete.

FREE with each tool ordered

10 Day Trial—Money Back Guarantee

PARAMOUNT PRODUCTS CO.
545 FIFTH AVENUE

NEW YORK, N. Y.
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