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Successful Color TV Demonstration Seen

As Augug‘y of Intensified Competition
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RODUCERS of motion pié-
tures had something to
think about last week after
witnessing the first coast-

ast transmission of color tele-

on at the National Broadcasting
mpany studio in near-by Bur-
ank. The perfection of the color
the demonstration staged by

e Radio Corporation of America

ith a half-hour program of both

five and filmed video, which orig-
inated in New York City, made

2 deep impression on the invited

rudience, including film studio ex-

}ecutives, directors, producers, writ-

ers-and actors.

The demonstration foreshadowed

new and more intensified era

f competition between the two
iantg of the entertainment busi-
e8s. There no longer can be any
doubt about the future importance
of color in television. And when
it takes firm hold within the next
two to three years the effects of
the new set-buying scramble will
bite deep into the public’'s amuse-
ment spending money.

Hollywood is, however, in a
more fortunate position to prepare
for the expected onslaught than
it was when television first came
in. It knows, or should realize,
that the challenge is real and can’t
be ignoreg, and, whereas the movie
business“was technically stagnant
five years ago, today there is fe-
verish experimentation with new
forms of film presentation aimed
at making theatre-going more in-
teresting and exciting.

Challenge

Now more than ever the movie
‘business will have to come up with
types of entertainment beyond the
scope of television to remain “fust-
est” in the hearts of the “mostest.”
There is no reason to doubt the
ability of the movie people to rise
to the occasion artistically, but
this’ does not guarantee that the
economy of the business will not
undergo further tightening before
color television loses its novelty
impact. In the long runm, as ex-
perience even now is proving, the
tug of war will be decided by the
quality of.the entertainment avail-
able.

Meanwhile, Hollywood no longer
can point to color movies as being
something television' can't dupli-
cate. The cold fact is that color
television, even in its present ex-
perimental stage, is the equal,
when seen under ideal circum-
stances, of the best quality color
movieg to be seen in theatres.

This is a circumstance of the
utmost importance for the movie
company heads to ponder. What
happens now to the tremendous
reservoir of old movies television
long has eyed covetously and
which the studios have refrained
from releasing to protect theatre
business? There are Technicolor
prints among this group, but the
vast majority of the pictures are
In black and white. The business
men at the heads of the movie
companiegs will have to decide
without undue delay whether to
drain the last dollars out of these
properties by releasing them to
TV while there still is a market
for them or to comnsign them to
the vaults.

Time Factor

David Sarnoff, chairman of the
boards of R. C. A. and N. B. C,
expects color TV sets to be in
volume production within two to
three years after the Federal Com-
munications Commission gives the
green light—and that is expected
to come within a matter of weeks.
Therefore, the movie business does
not have any time to lose in decid-
ing what to do. More than one
film company executive has said in
the not too distant past that such
movies would be made available
when the television market be-

came profitable enough ‘o warrant|

such action. The question now
would seem to be, has time run out
on Hollywood ?

R. C. A,, according to Mr. Sar-
noff, is about to give its own dem-
onstration of an electronic innova-
tion of vital interest to the movie
business. This is the instantaneous
recording of picture images, in
color and white and white, via
magnetic tape. It is a system simi-
lar to that previously shown by
the Bing Crosby research labora-
tories.

The full potentia: of the develop-
ment will become more evident to
the experts on Dec. 1 when the
process will be demonstrated at
the R. C. A. laboratories in Prince-
ton, N. J. To quote Mr. Sarnoff:
“In my lifetime I have witnessed
many advances in radio, television
and electronics. But few have
stirred my imagination more in re-
cent years than color television
and video tape recording * * *
electronic motion pictures—in
black and white and in color—for
television, for the theatre and for
the home will stem from this re-
markable development.”

Prospects

Perfection of the tape-recording
process, and its availability in
quantity at a price equal to or less
than that of ‘photographic film,
could well lead to complete revo-
lution of the motion picture busi-
ness. With the introduction of the
electronic camera to production, a
good deal of the present time-
consuming and cumbersoma tech-
niques of movie making could be
eliminated. Directors and produc-
ers could project a scene immedi-|
ately after it was shot to deter-|
mine how it played on the screen.

There would be no delays caused!
by overtaxing of laboratory devel-
oping facilities such as is the case
today, especially in the field of:
color pictures. Moreover, physical
handling of movies on reels of tape
only a half inch in width would
most likely simplify distribution
problems and bring about substan-
itial savings in this operation, Be-
‘yond this step there lies a long
.and adventuresome trail, which, as
lhas been previously suggested,
|might lead to electronic distribu-
‘tion of movies to theatres in a
‘city from a central telecasting
istation.

All of these prospective develop-
ments raise serious and, perhaps
for the immediate future, unan-
swerable questions for those en-
gaged in the production and exhi-
bition of motion pictures. But
while uncertainties may be crowd-’
ing the horizon and competition
looming larger for the movie busi-,
ness, many new paths equally
crowded with opportunities also
are coming dimly into view. Thése
are waiting to be pioneered by men
of daring and imagination. There
is plenty of evidence that such‘
men have not faded from the
movie scene, ‘

3-D to Be?

The future of three-dimensional
pictures appeared to be cloudy
‘when we gazed into the depart-
|mental crystal ball last week. In
INew York, the Radio City Music
Hall unveiled the standard, or 2-D
version of M-G-M's musical “Kiss
Me Kate,” which was also filmed
in 3-D. On Wednesday, the Palace
will begin showing Universal-In-
ternational’s melodrama, “The
Glass Web” as a standard 2-D
offering. This feature, as might be
guessed, also comes in a 3-D ver-
sion.

However, M-G-M relayed the
news that the company had run
test engagements of “Kiss Me
Kate” in six cities which showed
that the 3-D version did 40 per
cent better business >han those
which screened the standard prints
of the film. The 3-D *“Kiss Me
Kate” was screened in Columbus,
Dallag and Syracuse, while Evans-
ville, Rochester and Houston played
‘the standard version. At this point
it seems to be a case of “you pays
your money and you takes your
choice.”
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